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Accounting, Business Methods, Investments, and the 

Exchanges 
Retail Selling and Store Management. By Paul II. Neysteom. 
Commercial Education Series. Prepared in the Extension 
Division of the University of Wisconsin. (New York: D. 
Appleton and Company. 1914. Pp. viii, 280. $1.50.) 
Although a great deal which is quite valueless has been written 
concerning business matters, recently there has been less super- 
ficial treatment of such subjects. The change is largely due 
to the more scientific handling of business problems by business 
men and teachers of business in universities. Professor Neystrom's 
book represents an added advance in the discussion of commercial 
methods, for he brings to the task the trained mind of an economist, 
and has realized that no salesman can get the best results without 
a knowledge of his relations to what is really an organization 
of specialists of greater or less ability than his own. 

The book is intended for practical use, and in covering so wide 
a field as has been necessary to give the broadest possible view 
it lacks something of thoroughness and technical treatment. But 
the principles of salesmanship have been dealt with in considerable 
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detail and such subjects as leaks and losses in retail stores, window 
displays, the relation of the salesman to his employer and the 
public, efficiency and store organizations, store policy, standards 
of efficiency, cost of selling, buying, advertising, credits and 
collections, relation of the store to its salespeople and the public, 
are intelligently treated. In the arrangement of his material 
the author has not been so happy. If he had begun with the 
store organization, the relation of the salesman to the whole would 
have been more apparent and the necessity of repetition in later 
chapters would have been avoided. The space so obtained might 
well have been occupied with a larger number of charts, than 
which nothing enables the student of business so readily to grasp 
its complete details. 

It seems strange, too, that one whose vision of so much of the 
power in salesmanship is so clear should not be able to see the 
advantages which lie in this new method, of finding the need of 
the customer and being sure it is satisfied, over the old one of 
over-urging. He is weak, also, in his analysis of the sale. He 
does not seem to realize that by watching the merchandise which 
the customer seems to like — by eliminating the undesirable by 
not showing too much — the want of the customer is more surely 
satisfied and less responsibility is assumed by the salesman. In 
so far as he emphasizes the paternalistic responsibility of the 
employer in requiring him to furnish lunches, rest room, etc. for 
his employees he is not in the vanguard of the thought of the day. 
He ignores the fact that they may get those things for them- 
selves. However, he emphasizes very important considerations 
when he calls upon the employer to give attention to such ques- 
tions as the living wage; the need for employees to understand 
their work; and the desirability of understudies in all positions 
in business, in order to make promotions possible. 

A. Lincoln Filene. 

The Export of Capital. By C. K. Hobson. Studies in Economic 
and Political Science, No. 38. London School of Economics. 
(London: Constable and Company, Ltd. 1914. Pp. xxv, 
264. 7s. 6d.) 
Mr. Hobson's investigation begins with an analysis of the 
methods of making foreign investments. Since capital is con- 
ceived to be "a stock of commodities employed to assist the pro- 
duction of further commodities" (p. xi), the process of investing 



